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The Problem

Crowne Plaza needs a brand refresh in order to force a reappraisal of their brand by those who don’t 
consider Crowne Plaza when traveling. Their main focus is to attract young Millennial business 
travellers to stay at their hotels.



- Welcome change (but aren’t revolutionaries) 
- Are receptive to NPO efforts 
- Want to change the world for the better 
- Look for meaning in their jobs and lives 
- Are optimistic about their future

The Millennial’s Characteristics



Giving You the Power

Lets be honest, we all want to make the world a better place, but usually feel powerless to do so. But 
what if you aren’t powerless? What if you knew just how powerful you are? Crowne Plaza is dedicated 
to empowering you. With an app that will not only allow you to track your power, but also the 
difference you make, with real time feedback and instant rewards. Crowne Plaza showing you your 
power.



Lets be honest, we all want to make the world a better place, but usually feel unable to do so. But 
what if you were able? What if you knew your ability? Crowne Plaza is dedicated to realising your true 
ability with an app that will not only allow you to track your influence, but also the difference you 
make, with real time feedback and instant rewards. Crowne Plaza showing you your ability.

Your Ability



Choose A Better Way

We’re all aware of the negative impact traveling has on our environment, yet we had no control over 
this. We weren't given the opportunity to choose a better way. Until now. Crowne Plaza is 
empowering their guests to choose a better way, by putting them in control of their stay. Crowne 
Plaza, allowing for freedom of choice.



- Allows for a much needed change without revolutionary action 
- Allows for NPOs to benefit  
- Allows clients to change the world for the better, whilst still being convenient - a win win for both parties 
- Allows for clients to feel as though they are adding meaning to their travels apart from work 
- Harnesses their innate optimism for the benefit of the world

Choose A Better Way



How Does It Achieve Goals?

It achieves the brief’s goals by enticing young millennial travellers to choose Crowne Plaza as their 
USP is something that allows millennials to achieve their desire of seeking change and making a 
difference without upsetting the status quo.

Would They Engage With It?

The app would allow for ease of access and convenience, making interaction quick and simple 
through their smart phone. I believe they would engage with it as convenience and reward (both 
psychological and physical) would entice them to do so.

Why Would They Care?

Millennials have a desire to make an impact and improve the environment, so they would care 
because it’s already something that is important to them.

Is It Original?
Currently there are no hotels that engage with their target audience about environmental issues in 
this way. Nor is their a campaign that focuses on the individual’s role and choice in being 
environmentally friendly. The combination of, allowing Millennials to choose their role rather than 
telling them what to do and allowing them to choose in an interactive and fun way, is what makes this 
concept original.



Thank you


